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Abstract:

The main objective of this research is to analyze the underlying factors of new product
adoption decision by retailers. This is important to the companies as they can set appropriate
strategies in managing their supply chains, and therefore, they can improve their business
performance. The result shows that there are ten main components as underlying factors of
new product adoption decision by retailers: new product introduction strategy, purchasing
pressure, flexible response, fast response, product reliability, producer’s incentives,
competitive price, profitability, producer’s image, and rivalry intensity.
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